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How we create value

Our purpose-driven approach to value creation

Our technological solutions connect customers across
our African footprint to the world. Connectivity paves the
way for a better future by providing access to digital and H .
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in determining our material matters leadership

Our ability to harness the resources and
Network, technology and environmental fu t u re relationships that make up the Six capitals
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Where we Create va lue S outcomes is outlined in our business model
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Read more about our business and
footprint on page 5
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