
1.  Please address any comments to Vodacomir@vodacom.co.za

A great deal has changed in the last 25 years – politically and 
economically, regionally and globally, in business models and 
in consumer behaviour, and in stakeholders’ expectations on 
how businesses should create and share value. Some of these 
changes have been particularly acute in the ICT sector, where 
the rise of the smartphone and the digitally connected 
economy is fundamentally changing how we do business. 

The pace and scale of change in the past 25 years has been 
rapid and widespread; we anticipate that the next 25 years will 
be even more dynamic. While we cannot predict what the 
future holds, we believe that Vodacom is well placed to deliver 
further long-term growth.

In this report we share our perspectives on why we believe 
Vodacom is a good long-term proposition. To appreciate 
Vodacom’s ability to generate long-term value, it is important 
not only for us to look back at the year’s past performance, but 
also to look forward, to reflect on how we see the future 
business context, and to assess how we are positioning the 
company to ensure its success in a rapidly changing societal 
context. Recognising that our ability to deliver value depends 
ultimately on the quality of our relationships, and on the health 
of the societies and economies in which we operate, it is 
essential also to understand how we are managing these 
relationships, and what we are doing to deliver societal value. 

This Integrated report seeks to answer these questions by 
providing the information needed to make an informed 

assessment of our strategic framework for long-term value 
creation. Prepared in accordance with the IIRC’s International 
<IR> Framework, the report strives to provide a concise and 
frank assessment of our proposed approach to achieve strong 
financial growth and to deliver on our core purpose: connecting 
for a better future. 

As a Board, we have applied our collective mind to the 
preparation and presentation of the information in this report. 
We believe that the report addresses all material matters 
and that it presents a balanced and fair account of the 
Group’s performance for the financial year 1 April 2018 to 
31 March 2019, as well as an accurate reflection of our 
strategic commitments for the short, medium and long term. 
We have applied our judgement regarding the disclosure of 
Vodacom’s strategic plans and have ensured that these 
disclosures do not place Vodacom at a competitive disadvantage. 
On the recommendation of the Audit, Risk and Compliance 
Committee, the Board approved the Integrated report and the 
consolidated annual financial statements on 31 May 2019. 

We encourage you, as one of our interested stakeholders, to share 
your views on our report, our performance and our strategic 
roadmap for delivering value1. Holding us to account on what we 
say and do is a critical enabler for ensuring that Vodacom will 
continue to create value for at least the next 25 years.

Phillip Moleketi Shameel Joosub Till Streichert Phuti Mahanyele-
Dabengwa

David Brown Priscillah  
Mabelane

Sakumzi  
Macozoma

Sunil Sood Michael Joseph John Otty Thomas  
Reisten

Vivek  
Badrinath

Presenting our strategy for  
long-term value creation
To our investors and other interested stakeholders
This year Vodacom celebrates 25 years of keeping people connected. We’ve come  
a long way since launching in South Africa in March 1994, growing the business 
to provide a wide range of communication services to 110 million customers, 
including Safaricom.




